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Message from the CEO
regulations. All of these activities
are designed to keep the company
operating at an optimal level while
also being at the forefront of the best
business practices. We are confident
that such initiatives will ensure our
continuance as an environmentally
sustainable, economically viable and
socially responsible company.
Thanks to all those who have been part
of our history, and to those who have
helped us prove that any adversity can
be overcome through teamwork.
José Luis Pérez Morett
CEO

T

he world is constantly changing,
and as companies made up of
people, we must be resilient
when confronted by this reality. For
Oleopalma, 2018 was a year of major
changes, one in which we went
through one of our biggest crises
precipitated by a drop in palm oil
prices. This situation has forced us to
be more alert to shifts that may arise
from the kinds of adverse events for
which we must be prepared.
In our almost 20 years of existence
as a company, we have strengthened
our commitment to combat one of the
biggest adversities that has ever been
faced: climate change. In response
to this phenomenon, Oleopalma is
joining forces with international
efforts aimed at taking better care of
the environment
Aware of the need to preserve our
ecosystems and particularly those
in the communities and areas in
which we have influence, we have
spearheaded major conservation
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projects over the past two decades.
In keeping with this same spirit,
we are striving to obtain RSPO
(Roundtable on Sustainable Palm
Oil) certification and to run our palm
plants and plantations in line with a
sustainable management model.
A high regard for social responsibility
is one of our company’s cornerstones
and a motivation which drives us to
support communities through our
system of Petitions, Complaints, Claims
and Recognitions as well as through
our PREAGO (Grupo Oleopalma
Environmental Education Program)
initiative.

“

"At Oleopalma we
are convinced that
acting locally will
lead us to achieve
global impact."

”

We have also published a new Code of
Ethics in order to promote transparency
and strengthen the culture of ethical,
social, cultural and environmental
values among our employees and
stakeholders. We also encourage
them to act in line with the actions
and strategies we have implemented
in 2018 and take on a commitment
that goes beyond obeying codes and
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0

OUR HISTORY

I

n this year’s report, we want to explain a bit of our history, from the time of our
founding up to what we are today as a company:

4

1978
1

8

Grupo Oleomex
(Ing. José Luis
Pérez Martínez).

2

1999

2000
3

Guadalajara Corporate Office
(Ing. José Luis Pérez
Morett).

First Mill: Agroindustrias
de Mapastepec S.A. de
C.V.

4

2004

Second Mill:
Agroindustrias de
Palenque S.A. de C.V.

2008

Palmicultores de San
Nicolás S.P.R. de R.L.
(Soconusco and Palenque).

5

Third Mill in Jalapa,

6

2010

2012 Tabasco.
7

Palmicultores La Sombra
S.P.R. de R.L. (Campeche).

Fourth Mill in

8

2015

2016 Marqués de
9

Comillas, Chiapas.

All of our companies and
work centers are consolidated
under the name of
OLEOPALMA.

Oleopalma has grown thanks
to our business philosophy
and commitment to social
responsibility. What is more,
we have never failed to
work in harmony with the
environment and in favor
of the development of our
communities and of Mexico.
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Tenemos presencia
en 4 estados:
• Jalisco
THE CURRENT STRUCTURE
OF
• Chiapas
OUR CORPORATE GROUP
• Tabasco
• Campeche

Our companies are as follows:
• Agroindustrias de Mapastepec, S.A. de C.V.
In Mapastepec and Marqués de Comillas (Chiapas).
• Agroindustrias de Palenque, S.A. de C.V.
In Palenque (Chiapas) and Jalapa (Tabasco).
• Palmicultores de San Nicolás, S.P.R. de R.L.
In Soconusco and Palenque (Chiapas).
• Palmicultores La Sombra, S.P.R. de R.L.
In Campeche.

More than 1,000
employees

4 crude palm oil mills

We partner with more
than 3,000 fresh fruit
bunches (FFB)
producers.
We are in the process of
obtaining the following
certiﬁcations:

24 plantation units

www.oleopalma.com.mx

1 corporate ofﬁce in
the city of Guadalajara

• RSPO (Roundtable on
Sustainable Palm Oil)
• Industria Limpia (Clean
Industry)
• Socially Responsible Company
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WHAT MAKES US DIFFERENT?
• We are distinguished by the warm and human way in which all members of this
great family treat people.
• We are an important source of direct and indirect employment in our farming
and planting areas.
• We benefit from the backing, strength and support of Grupo Oleomex.
• Our steadfast environmental and social commitment is exemplified by the
environmental awareness activities we organize through the Grupo Oleopalma
Environmental Education Program (PREAGO), as well as by our Petition,
Complaint, Claim and/or Recognition Program (PCCR) for communication with
all our stakeholders.

Our mission

Our vision

We are a 100% Mexican company, and
we lead the nation in the production
of top-quality palm oil. We are also
committed to economic viability, social
development and environmental
sustainability, and we generate value
in our areas of influence.

We look to the future certain that
we will continue to be competitive
producers of sustainable palm oil,
and that our production will be based
on best agricultural and operational
practices as well as high levels of
technological development and social
awareness.

Our values
Our conduct is guided by 8 core values.
Here they are!

EFFICIENCY
We strive to optimize productivity and reduce
losses in all of our processes and transactions.

RESPONSIBILITY

TEAMWORK
In working towards the achievement of
our objectives, we put a premium on
collective participation.

BROTHERHOOD
Basing our productive community
on sharing leads to a healthy and
harmonious working environment.

Our daily work is performed in a way that
applies our knowledge, skills and
experience to the company’s improvement.

HONESTY

OUR
VALUES

We build our interpersonal and business
relationships on a foundation of
transparency, both inside and outside the
company.

LEADERSHIP
QUALITY

A status that is attained by
example and based on respect.

LOYALTY

Our products and continuous
improvement initiatives reﬂect it.

We are true to our company’s identity and
committed to our mission.
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Our code of ethics

O

ur code of ethics sets out
the ethical guidelines and
mandatory rules which regulate
the behavior of people in the family
of Oleopalma. (Agroindustrias de
Mapastepec S.A. de C.V., Agroindustrias
de Palenque S.A. de C.V., Palmicultores
San Nicolás S.P.R. de R.L., Palmicultores
La Sombra S.P.R. de R. L. and
subsidiaries).

“We believe companies should
create values that go beyond
financial considerations to
promote ethical, environmental,
social and cultural principles.”

Our code of ethics revolves around five
main areas:
•
•
•
•
•

Our employees
Our customers and suppliers
Our shareholders
Society
The environment

Our code of ethics prohibits workplace
and sexual harassment, conflicts of
interest and corruption. It also calls for
respect for the law and human rights
and encourages a healthy, productive
and collaborative work environment.
Our code of ethics forms the foundation
of our policies.
We invite you to learn more by visiting
our website: www.oleopalma.com.mx

Our policies
We have a number of policies that guide our day-to-day activities and help to
optimize our operations.
•
•
•
•
•
•
•
•
•
•
•

Social policy
Environmental policy
Policy of respect for customary rights
Transparency policy
Quality policy
Occupational health and safety policy
Media relations policy
Purchasing policy
Land acquisition and/or leasing policy
Conflict resolution policy
Human resources policy

These policies are published at our website:

www.oleopalma.com.mx/politicas

www.oleopalma.com.mx
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OUR EMPLOYEES: THE MOST
IMPORTANT RESOURCE!
HOW MANY OF US ARE
THERE?

O

leopalma seeks to promote the personal and
professional development of all our employees. We
are committed to supporting them and fostering
their growth through a policy that provides equality of
opportunity. Towards this end, we comply with all provisions
of Federal Labor Law and of our own Code of Ethics, Human
Resources Policy and Social Policy.
No wage disparities by gender or age exist at Oleopalma.
Our pay scales exceed Mexico’s legal minimum wage
requirements and have been set in accordance with the
work that our employees do in each job.

In all our plants and plantations we create
a safe, healthy, productive, dignified,
collaborative and respectful working
environment.

DIRECT JOB CREATION
BY STATE:
MILLS
Year

2018

Tabasco: 184
Chiapas: 688
Campeche: 172
Jalisco: 41

Total number
of employees:

1,085

8

Plant

Men

Women

Total

Jalapa

109

15

124

Palenque

111

19

130

Mapastepec

162

14

176

Marqués

106

19

125

Corporate Ofﬁce

26

15

41

PLANTATIONS
Year

2018

Plantation

Men

Women

Total

Palenque

167

6

173

Marqués

26

2

28

Mapastepec

54

2

56

Jalapa

58

2

60

La Sombra

164

8

172
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WHERE DO WE OPERATE?

O

leopalma has clear objectives aimed at solidifying
our status as leaders in the Mexican palm oil sector.
Our presence in 4 Mexican states motivates the hard
work we put into producing sustainable palm oil.

We belong to Grupo Oleomex, a conglomerate of 100%
Mexican-owned companies whose activities range from
the founding and operation of palm oil plantations to the
industrial processing and refining of oil and to marketing it
to the pharmaceutical and food industries.

JALISCO
TABASCO
CAMPECHE

CHIAPAS

www.oleopalma.com.mx
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WHAT ORGANIZATIONS DO WE
BELONG TO?

M

aintaining and strengthening our day-today operational commitments combined with
the establishment of new partnerships play a
substantial role in invigorating, nurturing and renewing
the palm sector.

These are the organizations that we belong to:

• Mexican Employers’ Confederation
(COPARMEX).
• Mexican Palm Oil Federation (FEMEXPALMA).
• RSPO Consultative Group for Latin America
(GCAL).
• Chiapas Coastal Palm Oil Working Group
(project: conservation of the La Encrucijada
Biosphere Reserve).
• Roundtable on Sustainable Palm Oil (RSPO).
• Working Group for the National Interpretation
of the RSPO Standard.

10
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WE ARE A SOCIALLY
RESPONSIBLE COMPANY
FOCAL POINTS OF OUR STRATEGIC PLAN FOR SOCIAL
RESPONSIBILITY 2017-2020
CORPORATE SOCIAL RESPONSIBILITY

O

leopalma seeks to positively impact the social and
environmental development of the communities in
which we operate.

In order to maintain proactive relationships, we actively
engage with community leaders and champion social and
environmental causes promoted either by our officers, by
NGOs or by other actors that share our interest in fostering
the development of people, communities and institutions.
Towards this end, we continually evaluate and monitor the
impact that our operations may have on our stakeholders,
and we implement actions that will both prevent and
mitigate our negative impact while enhancing those whose
impact will be positive.

VALUES AND ETHICAL PRINCIPLES
Dissemination of our
corporate values

Code of Ethics
Training

Training on the PCCR
communication system
Workshops, socialization, campaigns, events.

In 2017, an initiative was undertaken to channel all our
efforts into a Strategic Plan for Social Responsibility. In
this plan, our commitment is expressed through 5 strategic
lines of action whose implementation involves the active
participation of employees, communities, local authorities
and social leaders.
Our approach to community management is based on our
corporate philosophy.

“We believe that companies must create
values, not only economic values, but also
ethical, environmental, social and cultural
values.”

CORPORATE VOLUNTEERING

ENVIRONMENT
Environmental Education

PREAGO

Strategic
Partnership

Family
volunteering

PREAGO in Ch´ol

NGO

Reforestation in the
Tyemeloñlaj

PREAGO in Tseltal

Government

E Day
(Experience Day)

Talks and Forums

Communities

Joining
Forces

“It’s YOU who looks
after the earth.”

Social Investment
Projects

Educational
Institution
NEWS

COMMUNICATION AND IMAGE

SOCIAL INCLUSION

Brand journalism

Crisis
communication

Productive social development project

Quarterly
Newsletter

Press releases

Biointensive backyard greenhouse

Twice-monthly bulletin board
postings

Water treatment plant

Ezine

Selva viva

Campaigns
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VOLUNTEERING 2018

W

e aspire to strengthen the capabilities of our
employees through the experiences and learning
that we put into practice in our daily work. Our
commitment to Social Responsibility is evidenced by our

corporate volunteering program, through which we support
the training of change agents in local communities and in
cities.

In 2018, we supported individual programs in three Mexican
states: Chiapas, Jalisco and Tabasco

1. Chiapas
2. Jalisco
3.Tabasco

+288 VOLUNTEERS

www.oleopalma.com.mx
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#WorkThatCounts “We are committed to furthering
volunteerism.”

Guadalajara Corporate Office. The corporate volunteering
initiative in Jalisco donated 131 school kits to the
elementary school in the Mesa Colorada community in
order to contribute to the education of local children.

Jalapa. Reforestation in PNA (Protected Natural Area)
through the planting of 80 trees.
This reforestation campaign is named after the Tymelojoñaj
community, and through this volunteering initiative we
reforest the areas most affected by erosion in the Yumká
PNA. Through this initiative we foster the regeneration of
ecosystems that provide refuge from poaching.
In addition, the first training workshop on the creation of
insect nests was organized, the objective of which was to
promote the conservation of species that play an important
role as pollinators.

14
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Mapastepec. We planted 4,000 red mangrove propagules

in the core area of the “La Encrucijada” PNA, in the Tarquina
area of the Chantuto-Panzacola Lagoon in the municipality
of Mapastepec, Chiapas. Partnering with us at this event
were CONANP, the NGO ESI and fishermen from Santa Isabel.

It’s YOU who looks after the
earth
www.oleopalma.com.mx
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Selva Viva. The objective of the Selva Viva program was

to generate social change in communities through simple
actions such as painting. Oleopalma volunteers, together
with members of the América Libre community, painted 200

houses and a mural in Marqués de Comillas that reflects the
balance between Mother Nature and humans. Children’s
games were also repaired, and candy and balls were given
to more than 200 children #ForHappyCommunities

Oleopalma Volunteering. Other activities we have

supported include sea turtle conservation, for which
our Mapastepec volunteers took part in the release of
700 turtles. Through this initiative, in collaboration with
CONANP, we aim to promote the conservation and care of
this species.

16

OLEOPALMA SUSTAINABILITY REPORT 2018

Palenque. Tactical urbanism, where more than 900
children have benefited from a safe and fun pedestrian
crossing.

You will be able to read about all of these
volunteer activities in our Volunteering Report
2018, which is available on our website:
www.oleopalma.com.mx/responsabilidad-social

www.oleopalma.com.mx
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PREAGO

B

ecause at Oleopalma we are steadfast about
maintaining our commitment to the environment,
in 2018 we continued the Grupo Oleopalma
Environmental Education Program (PREAGO) to promote
the care of our planet through actions that contribute to
environmental conservation.

PREAGO in the community:
• We also organized community workshops in the Benito
Juarez ejido in which 23 adults participated, while 16
adults in the Flor de Cacao ejido participated.

PALENQUE
• The first Centinelas de la Tierra class saw 208 children
graduate to the next school level after participating in our
program for 6 months. The second academic year included
74 educational sessions taught to 2,085 children. This
second class will conclude their studies in October 2019.

COURSES:
• We organize summer and winter courses that include
talks as well as crafts workshops in which waste material
is recycled to make baskets, pens and pots. The overall
aim of these courses is to make younger generations more
environmentally aware.

129 children benefited

BENEMÉRITO DE LAS AMÉRICAS
• Our program was launched in April in 4 schools. Between
April and December, 311 educational sessions were held in
which 6,339 children participated.
PREAGO offers us an opportunity to emphasize the
importance of taking care of our natural resources and
preventing the negative consequences which may result
from their misuse. It is important to mention that the
workshops were taught in the mother tongue of each
community, whether Tseltal or Tsoltil, to help strengthen
the identity of the local languages and preserve local
traditions.

18
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BIOINTENSIVE BACKYARD
GREENHOUSE

T

he biointensive backyard greenhouse project in the
Jalapa ejido continues to operate successfully. This
is Oleopalma’s first productive development pilot
project that has managed to grow and prosper thanks to
the participation of mothers in the Jalapa ejido.
The greenhouse’s objective is to rebuild the community’s
social fabric and help its population undertake food
security measures, considering the possible effects of
climate change.

www.oleopalma.com.mx

In a joint effort between Oleopalma employees and
the community, crops such as carrots, cilantro, radishes,
cucumbers, parsley, onions and chili are grown in this
greenhouse. We hope to replicate lessons learned from this
project in subsequent years and set up more greenhouses
in this area of influence.
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MEXICAN RED CROSSOLEOPALMA PARTNERSHIP
In Chiapas:
• 1,546 people in 18 communities benefited
directly from our programs.
• 6,957 people benefited indirectly from our
programs.
“COMMUNITY HEALTH FAIRS” PROJECT

W

e have formed a major partnership with the
Mexican Red Cross to promote good health and
well-being among the communities within our
areas of influence. Thanks to the great work of a tireless
group of people, we were able to collaborate through two
projects:

Another of the projects we undertook was organizing
community health fairs, where we provided medical care,
haircuts, and nutritional consultations. We also offered
workshops and programs on road safety and awareness,
sexual education, healthy lifestyles and gave several free
talks to children, youth and adults.

“FIGHTING CLIMATE CHANGE” PROJECT
Through this project we seek to create awareness in
communities about the actions that are needed to stop
the causes of global warming and adapt to new climatic
conditions. We established ecological villages and taught
workshops in shopping centers, schools and communities.
We also organized workshops for children, teenagers and
adults about urban farms, and in individual villages we
promoted initiatives such as Eco Tips, Think Green, the 3 Rs
of Recycling, first aid instruction and many others.

In Tabasco:
• 679 people in 13 communities benefited directly
from our programs.
• 3,055 people benefited indirectly from our
programs.
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In Chiapas:
• 1,509 people directly benefited from our
programs.
• 6,436 benefited indirectly.
In Tabasco:
• 1,200 benefited directly.
With the ideal of establishing closer relationships with
young people, we provided training to more than 380
students at Universidad Interamericana para el Desarrollo
at Villahermosa on the following topics: diabetes, basic first
aid, sexual health, vital sign monitoring and promotion of
healthy lifestyle.

OLEOPALMA SUSTAINABILITY REPORT 2018

COMMUNICATION
AND OUTREACH
ORGANIZATIONAL COMMUNICATION

C

ommunication is very important to us, as it enables us
to listen to our employees and the general public and
keep them informed. Communication actions foster

our corporate identity and open channels of dialogue that
help us better publicize our company’s activities.

In 2018:
• We posted 215 bulletin board
messages. These messages are put up every two
weeks on all of the bulletin boards at our work sites.

• We published 2 issues of the
“Tomados de la palma” newsletter,
which features information of interest to employees and
palm growers. This newsletter is printed and distributed
to interested parties, and it is also published on our
website www.oleopalma.com.mx

• We sent out 52 official memos to
our employees, with information about our

operations and actions or about decisions that influence
our everyday operations.

www.oleopalma.com.mx
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• We
hold
meetings which

work • 44,940 visits to our • We
establish
website www.oleopalma.com.
connections
by
mx helped us share content of interest.
sending out e-mails

provide us
with information about what is
being done in each of our areas and
where participants may contribute
ideas for the benefit of everyone.

The website is a platform through which
we are able to inform everyone about our
work and activities in the palm oil sector.

We also keep a channel of dialogue open through our
Petition, Complaint, Claim and Recognition (PCCR) system,
which enables us to connect with all our stakeholders. In

that create a network between all
of Oleopalma’s employees with
access to e-mail. This network
extends to the external community,
including palm growers, suppliers,
government officials, companies,
educational institutions, NGOs, etc.

addition, anyone who has a relationship with the company
may have access to this system through our official means:

Learn about the official means for submitting PCCRs!

@
SUGGESTION BOXES
At Oleopalma’s mills,
plantations, storage facilities
and corporate offices

PHONE

(33) 3648 7807

22

E-MAIL

pqr@oleopalma.com.mx

WEBSITE

www.oleopalma.com.mx
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stinados
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ASSISTANCE VIA PCCRs
PETITION, CLAIM, COMPLAINT AND RECOGNITION (PCCR) SYSTEM

O

leopalma is committed to supporting, listening to
and meeting the needs of the communities in our
area of influence. Highlights of what we do in this

$

$ 419,458.99 MXN in funding
+20 educational
institutions served

regard include the following:

Environmental protection

DONATIVOS

Donations and grants

Support for the arts and
sports

Support for palm growers

Renovation of roads

Relationship with government

11 awards

Provision of playground equipment to a
kindergarten in Jalapa, Tabasco.

Support of deliveries of crushed stone and quarry gravel used to lay the Aldama Collection Facility’s entrance roadway.

The pastoral youth group from the Chiapas Ejido in Jalapa, Tabasco was given 10 cans of peaches and 12 cans of cookies
to help them bring joy to the community’s sick elderly population.

www.oleopalma.com.mx
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OLEOCOPA 2018

L

a Oleocopa is OLEOPALMA’s annual sports event. This
event involves all of the company’s employees and
creates opportunities for togetherness and harmony. In
2018 it was held on March 9 and 10 at the sports facilities
in Palenque, Chiapas..

PARTICIPATING LOCATIONS:

Marqués Plant: 36 participants
San Nicolás Palenque: 34 participants
Mapastepec Plant: 67 participants
San Nicolás La Sombra: 18 participants
Jalapa Plant: 51 participants
San Nicolás Mapastepec: 18 participants
Palenque Plant: 37 participants
Guadalajara Corporate: 25 participants

Our winners!
Sport

First place

Second place

Men’s Soccer

Jalapa Plant

S.N. Mapastepec

Women’s Soccer

Mapastepec Plant

Marques Plant

Men’s Basketball

Marqués Plant

Jalapa Plant

Women’s Basketball

Mapastepec Plant

S.N. Palenque

Mixed Volleyball

Mapastepec Plant

Jalapa Plant

24
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INEA STUDIES
TALENT DEVELOPMENT

I

n an effort to promote the personal and professional
growth of our employees, 6 of them were given assistance
to help them complete their primary and secondary
education via the National Institute for Adult Education
(INEA)::

Elementary level:
• Manuel de Los Santos García
• Manuel Pérez Cruz

Middle and High School:
•
•
•
•

Francisco González Gómez
Julio Cesar Acosta López
Lucas Morales Hernández
Víctor Cruz Ballinas

www.oleopalma.com.mx
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SMALLHOLDERS
PROGRAM

A

s part of the holistic program for sustainable palm oil
in Mexico, a program in support of smallholders palm
oil arose from a tripartite collaboration between
Oleopalma, PepsiCo and the RSPO Smallholder Support
Fund (RSSF) under the technical guidance of Proforest and
FEMEXPALMA.

associations participating in the program are: Palmeros
de Jalapa and Palmeros de los Ríos, in the municipalities
of Jalapa and Tenosique; the Palmicultores del Sureste
associations, in the state of Chiapas; Productores de Palma
de Aceite Mundo Maya and Industrial de Palma de Aceite, in
the municipalities of Catazajá and Palenque.

The objective of this program is to create a replicable
model which, through training and technical assistance,
will encourage Mexican smallholders to implement best
agricultural, environmental and social practices in order to
achieve RSPO certification. This aim will be accomplished
through direct support to five associations of smallholders,
and more than 2,000 hectares of palm oil plantations will
be certified..
In addition to the certification of smallholders the project
also endeavors to achieve the following goals:
• To raise awareness among 1,000 producers and 1,200
workers in regard to sustainable palm oil production
and RSPO certification.
• To create local information that will encourage other
companies in the sector to support programs for the
certification of small producers within their supply
base.
• To strengthen the local technical capacities needed
to implement best agricultural, environmental and
social practices for sustainable palm oil production.

Main results for 2018:
Creation of the RSPO technical team for
smallholders:
Oleopalma established a department focused on providing
producers with technical assistance regarding the
certification process. The team is coordinated by the special
projects division and includes a field coordinator and 3
technical assistants.

The project was launched in 2018 and will run for 3 years
(to 2021). It operates in four of Mexico’s most important
palm oil production areas. In the state of Tabasco, the

26
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Initial diagnosis of all of the program’s producers
The technical team visited each of the producers’ plantations
and evaluated aspects such as the following:
• General information about the land plot, the number
of planted hectares, total hectares, years of planting,
etc.
• Land use and fruit production.
• Environmental information such as water bodies
within the plantation, conservation areas, irrigation
systems, waste management, etc. Infrastructure.
• Best agricultural practices.
• Labor-related data, number of workers.
• Plantation administration, data recording.
• Management of agrochemicals and fertilizers.

Organizational strengthening
The associations of smallholders received consulting
services related to legal matters, organizational
development and organizational skills, which in turn
helped them strengthen their operational structure for
decision making.
Additionally, and with the support of ICADE and Proforest,
an Internal Control System has been developed to help
producers and associations maintain records, certify the
operation of plantations and optimize their processes.

•
•
•
•

Training of trainers.
Introduction to palm oil.
Best agricultural practices.
Simplified methodologies for evaluating High
Conservation Value Areas (HCVA) and the
Environmental and Social Impact Assessment (ESIA).
• Internal control system.
Training for producers and workers
In 2018, materials needed for the training of smallholders
were created such as presentations, pocket guides, flyers,
etc.
In addition, the project’s team of experts taught several
workshops through which 400 people received training,
including producers and plantation workers. The topics
taught thus far have been:
• Joining RSPO.
• Introduction to the importance of developing
organizational skills.
• Introduction to best agricultural practices.
• Internal control system.

Training of Oleopalma’s technical team
One of the most important results of the program is also
the strengthening the capacities of Oleopalma’s technical
team through internal training workshops put on by
Proforest and the field implementation coordinator. Some
topics covered in 2018:

www.oleopalma.com.mx

Georeferencing
In 2018, all smallholders plantations included in the
program were georeferenced. The resulting data have been
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converted into maps of the plantations, which will allow
them to know the limits of their plots, plan their activities,
analyze land use changes as well as avoid the risk of
deforestation and damage to High Conservation Value
areas
Analysis of occupational risks
In 2018, an analysis of the main farming activities (clearing,
pruning, harvesting, applying agrochemicals and controlling
weed growth) was carried out to identify potential risks
and draw up a risk mitigation plan. Based on these results,
Personal Protective Equipment recommendations were
prepared for these high-risk activities.

Recruiting new members
At the end of 2018, Nestlé joined the holistic program for
the development of sustainable palm growing in Mexico,
with the aim of strengthening the program and increasing
its impact.

Working together for a sustainable palm industry in Mexico
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ACTIVITIES TO PROMOTE AND PROTECT
HEALTH/OCCUPATIONAL HEALTH AND
SAFETY

B

ecause the safety and security
of everyone in our great family
is vital, doing what we can
to enhance the quality of life of all
employees is of paramount importance
to us.
In 2018 we implemented a number of
initiatives, including the following:

AT PLANTS
+730 medical checkups
• Health and safety talks
• Trainings
• Drills
• Campaigns

HEALTH AND
SAFETY
TALKS
HEALTH AND
SAFETY
TRAININGS
DRILLS IN
ALL OUR
PLANTS

EXIT

AT PLANTATIONS
+2,500 people benefited

• 90 safety trainings
• 30 health trainings
• Drills
+ 2,400 medical studies conducted in our
5 areas

CAMPAIGNS

These actions are geared towards helping
us meet our goal of zero accidents and
zero occupational diseases.

www.oleopalma.com.mx
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PARTICIPATION IN THE
NATIONAL PROFEPA
DRILL, 2018

I

n July 2018, the Jalapa and Palenque mills participated
in a drill organized by PROFEPA as part of the “National
Day for Chemical Emergency Preparedness and Response
(DINAPREQ)”. This exercise consisted of having mills
conduct simultaneous chemical spill, fire, evacuation and
first aid drills.

Participating in this event was the Mexican Red Cross in
Palenque, with which Oleopalma already had a partnership.
Through this event, we strengthened the capacity of our
team members to respond to a real event that may have
environmental consequences.

Chemical spill drill in the Palenque plant with the presence of PROFEPA.

Chemical spill and first aid drill at the Palenque Plant with the participation of the Mexican Red Cross.
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EDUCATIONAL VISITS
TO OUR PLANTS

O

leopalma’s ties to the educational sector help us
make the public more aware of many important
issues related to the production, processing and
marketing of palm oil products.

Guided visits led by our staff reveal the processes used in
our mills. This year we welcomed students and teachers
from educational institutions in a number of states.

Universidad Nacional Autónoma de México

Instituto Tecnológico de los Ríos

CECYTE

Universidad Autónoma de Chapingo

Universidad Tecnológica de Tabasco

Instituto Tecnológico de Tabasco

+ 300

students and teachers visited our mills

www.oleopalma.com.mx
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TRAININGS FOR OUR
EMPLOYEES, 2018

I

n order to transcend, we must innovate which is why we
care about keeping ourselves up to date in the different
areas in which we work. Our employees receive a broad
range of trainings each year which help us stay on the cutting
edge of knowledge.

TRAININGS
JANUARY-DECEMBER 2018
ÁREA

PARTICIPANTS

• Supply

43

• Quality Control

220

• Purchasing

20

• Accounting

20

• Plantations

654

• Legal

162

• Maintenance

396

• Production

281

• Special Projects

• Occupational Health and Safety

567

+60

15

• Corporate Social Responsibility

3,488

• Responsabilidad Social Empresarial

206

Total number of employees beneﬁted

Palm

+60

+

+1,100

5,576

• Systems

Trainings

Palm Growers
Trained

Trainings
142

• Human Resources
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In addition to training our employees, we also provide
training to the producers with whom we have a relationship:

Topics:
• RSPO, fresh fruit bunch (FFB) quality, nutrition, leaf and soil
sampling, plantation renovation, best agricultural practices,
fertilization, agrochemical management, price setting, palm
planting in new areas, PCCR system, and many more.

11, 790
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At Oleopalma we want to provide our employees with
opportunities for personal and professional growth. That is why
we have a career plan designed to further their development. In
2018 job promotions were awarded as shown below:
•
•
•
•
•
•
•
•

Jalapa Plant: 8
Marqués Plant: 6
Palenque Plant: 6
Mapastepec Plant: 3
San Nicolás palm growers (Mapastepec): 5
San Nicolás palm growers (Palenque): 9
San Nicolás palm growers (Jalapa): 4
La Sombra palm growers: 4

www.oleopalma.com.mx

Total
Promotions

45
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WE ARE A PROFITABLE
COMPANY

T

he goals set in 2018 to improve our productivity,
production figures and oil extraction rate saw us
surpass the figures for 2017. While these results give
us a sense of satisfaction, they also commit us to continue
working to achieve even better results.

Compared to 2017 we achieved increases in the following
areas:
• + 28,815 tons of processed FFB
• + 7,071 tons of crude palm oil
• + 0.42% oil yield
• + 8,573 tons of kernel

Production figures for 2018 are shown below:

MILLS
YEAR

Tons of processed FFB

Tons Oli

% oil yield

Tons Kernel:

2017

333,372

73,339

22.42

5,842

2018

362,187

80,410

22.84

14,415

RESULTS FROM PLANTATIONS

O

leopalma operates its own and third-party
plantations which supply our 4 mills with fresh fruit
bunches (FFB).

In 2018 we redoubled our efforts to foster good land
management practices. These efforts involved optimizing
the use of our resources and implementing best agricultural
practices in favor of environmental protection.

The figures for plantations are as follows:

PLANTACIONES
YEAR

Plantation
units

Total
planted area

Specially managed
areas

Conservation
areas

Total managed
area

2018

24

4,327.97

167.11

1,096.66

7,226.09

www.oleopalma.com.mx
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WE ARE AN ENVIRONMENTALLY
SUSTAINABLE COMPANY
ENVIRONMENTAL
MANAGEMENT PLAN

I

n order to achieve sustainable development in our
palm oil growing and crude oil extraction operations,
Oleopalma has an Environmental Management Plan
(EMP) which outlines general aspects of the business,
defines the legal framework under which it operates and
identifies the main physical, biotic and socioeconomic
particularities of the project’s area of influence.
Based on this environmental management plan, possible
environmental impacts arising from our activities are
identified and evaluated in order to choose and carry
out the prevention, control, mitigation, correction and/or
compensation measures needed for environmentally viable
operation.
We put a particular emphasis on activities that most
significantly affect the environment and take into
account aspects such as the planning, design, permits and
concessions needed for all the things that we do.

ENVIRONMENTAL
MANAGEMENT
PROGRAMS

O

leopalma’s environmental management programs
serve as a management tool that helps us plan and
facilitate the implementation of environmental
measures designed to prevent, mitigate or control the
adverse impacts caused by the project’s activities.
We have implemented programs in the following areas:
•
•
•
•
•
•
•

Environmental education
Air
Water
Land
Waste
Flora and fauna
HCV (High Conservation Value) and RTE (Rare,
Threatened and Endangered) species management

www.oleopalma.com.mx
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ENVIRONMENTAL INDICATORS
Indicators by Mills

JALAPA
WATER REUSED FOR IRRIGATION m3/year
CONSUMPTION OF FRUIT FIBER AS A BIOENERGETIC FUEL tons/year
USE OF PLANT RACHIS AS AN ALTERNATIVE FUEL IN THE CEMENT INDUSTRY
USE OF HUSK AS AN ALTERNATIVE FUEL IN THE OIL REFINERY SECTOR
*GHG EMISSIONS Tons CO2/Ton oil

PALENQUE

2017

2018

47170.00

30978.00

8987.00

11922.00

15149.00

9356.00

2929.00

1139.00

-3.56

-3.31

2017

2018

WATER REUSED FOR IRRIGATION m3/year

54153.00

44066.00

CONSUMPTION OF FRUIT FIBER AS A BIOENERGETIC FUEL tons/year

10164.00

4660.00

USE OF PLANT RACHIS AS AN ALTERNATIVE FUEL IN THE CEMENT INDUSTRY

14397.00

1740.00

3180.00

1193.00

-3.45

-3.32

USE OF HUSK AS AN ALTERNATIVE FUEL IN THE OIL REFINERY SECTOR
*GHG EMISSIONS Tons CO2/Ton oil

MAPASTEPEC

2017

2018

WATER REUSED FOR IRRIGATION m3/year

40418.00

23787.00

CONSUMPTION OF FRUIT FIBER AS A BIOENERGETIC FUEL tons/year

26270.00

24661.00

USE OF PLANT RACHIS AS AN ALTERNATIVE FUEL IN THE CEMENT INDUSTRY

20080.00

11249.00

7146.00

4454.00

-3.73

-3.64

USE OF HUSK AS AN ALTERNATIVE FUEL IN THE OIL REFINERY SECTOR
*GHG EMISSIONS Tons CO2/Ton oil

MARQUÉS
WATER REUSED FOR IRRIGATION m3/year

2017

2018

37191.00

45447.00

CONSUMPTION OF FRUIT FIBER AS A BIOENERGETIC FUEL tons/year

7288.00

5512.00

USE OF PLANT RACHIS IN PLANTATIONS AS AN ORGANIC FERTILIZER

10221.00

2323.00

0.00

6157.00

2034.00

1986.00

-3.12

-2.87

USE OF PLANT RACHIS AS AN ALTERNATIVE FUEL IN THE CEMENT INDUSTRY
USE OF HUSK AS AN ALTERNATIVE FUEL IN THE OIL REFINERY SECTOR
*GHG EMISSIONS Tons CO2/Ton oil

*The negative sign means that our production process sequestrates CO2 instead of generating emissions, due to the fact
that our palm plantations absorb more CO2 than our agro-industrial process emits.
**Calculations performed between May and June of the following year
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In 2018:
• WATER. A total of 144,278 m³ of water from the
mills was reused to irrigate palm plantations,
preventing the overuse of this resource.

environment, reduces dependence on fossil fuels,
preserves natural resources and reduces greenhouse
gas emissions.

• USE OF BY-PRODUCTS FOR CO-PROCESSING. 11,096 tons
of rachis were used for co-processing purposes;
that is, they were reassigned to established
industrial processes at existing cement production
facilities. Co-processing integrates waste material
into the cement manufacturing process. After
reuse and recycling, this process is the next most
environmentally friendly waste-treatment option; it
produces no by-products and makes use of valuable
energy and materials. This in turn benefits the

• USE OF BIOMASS. 46,755 tons of fruit fiber used in
our production process were recycled as bioenergy
(boiler fuel).

www.oleopalma.com.mx

• USE OF BY-PRODUCTS AS ALTERNATIVE FUEL. 8,772
tons of husk were used as an alternative fuel for
boilers at palm oil refining plants, thus reducing the
consumption of fossil fuels.
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COMPLIANCE WITH
ENVIRONMENTAL
STANDARDS

E

nvironmental law in Mexico is based on three
fundamental constitutional pillars:

1. Conservation
2. Prevention and control
3. Care and regulation

Oleopalma is committed to the monitoring of these three
key aspects through compliance with environmental
regulations. All of our plans and programs comply
with applicable local, state, national, and international
environmental laws.
In the planning and execution of Oleopalma’s activities, we
always ensure compliance with the following laws:
• General Ecological
Protection Act
•
•
•
•

Balance

and

JALAPA AND PALENQUE
MILLS REGISTERED
IN THE NATIONAL
ENVIRONMENTAL AUDIT
PROGRAM

T

he registration of our two mills reflects our desire to
use environmental audits to improve the production
processes of companies. These audits verify the
company’s compliance with federal and local environmental
laws, environmental regulations, Mexican Official Standards
(NOM) issued by the Ministry of Environment and Natural
Resources (SEMARNAT) as well as requirements specified
by each municipality.
Our participation in this program is intended to improve
our environmental performance in 3 key areas: Reduction,
Prevention and Strengthening.

Environmental

National Water Act
General Wildlife Act
General Climate Change Act
General Act for the Prevention and Comprehensive
Management of Waste

These federal laws are the foundations for the Mexican
Official Standards as well as federal regulations, state laws,
state regulations and municipal regulatory instruments,
which we also comply with.

ON THE ROAD
TO OBTAINING
CLEAN INDUSTRY
CERTIFICATION

O

ur mills in Jalapa and Palenque were also audited
by an external verification unit and accredited
by PROFEPA (Federal Environmental Protection
Agency). This process has helped us make improvements
regarding order and cleanliness in the facilities, the
replacement of biodigesters as well as the implementation
of improvements related to boiler areas, maintenance
procedures and the documentary management system,
among others.

40

OLEOPALMA SUSTAINABILITY REPORT 2018

PROTECTING OUR FLORA AND FAUNA

W

e are strongly committed to the conservation of
the flora and fauna that coexist alongside our
production process, both at mills and on palm oil
plantations.

From 2013 onwards, we have carried out monitoring on
the properties that we manage as well as in their zones of
influence with the objective of publicizing and promoting
the conservation of our biodiversity.

Species Monitoring 2018
Plantation

No. of Registered Species
Amphibians

Birds

Mammals

Reptiles

Plants

Zacapulco

4

25

6

4

22

Tabasquito

11

40

8

6

16

Buenos Aires

5

31

6

6

-

Martinica

-

16

6

6

37
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Rescues 2018
We implement these actions as part
of our commitment to the mitigation
measures identified in HCV and
ESIA studies. Its main objective is to
minimize the impacts of our activities
on the region’s wildlife.

The species are rescued, their
physical condition is assessed, and
if no anomalies are found they are
released into the reserve areas of
our plantations. It is important to
clarify that the only species that are
relocated or rescued are those that

may be endangered by our activities
(being run over by vehicles or crushed
by moving machine parts at mills, etc.)
and/or because they may pose some
danger to our employees (poisonous
snakes, crocodiles, etc.).

Rescue actions we carried out during the year
SPECIES

FAMILY

COMMON NAME

NO. OF
ANIMALS

STATUS
NOM-059-SEMARNAT2010

Bothrops asper

VIPERIDAE

Nauyaca/ Fer-de-lance snake

1

No Status

Drymarchon melanurus

COLUBRIDAE

Blacktail
cribo

1

No Status

Leptodeira frenata

COLUBRIDAE

Rain forest
cat-eyed snake

1

No Status

Bothrops asper/ Crotalus
simus

VIPERIDAE

Middle American rattlesnake

2

No Status

Boa imperator

BOIDAE

Boa constrictor snake

1

No Status

Coleonyx elegans elegans

EUBLEPHARIDAE

Yucatán banded gecko

1

Endangered

Crocodylus moreletii

CROCODYLIDAE

Morelet’s crocodile

2

Special Protection

Rhinoclemmys areolata

Geoemydidae

Furrowed wood turtle

2

Endangered
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COMPREHENSIVE WASTE
MANAGEMENT PLAN

O

leopalma has implemented a Comprehensive Waste
Management Plan (CWMP) which describes a set of
actions and procedures to facilitate the collection
and disposal of consumer products that become waste
material when discarded.
Through the use of this management tool, we aim to:
• Promote minimal waste generation.
• Promote shared responsibility among producers,
distributors and marketers.
• Perform source separation.
• Reuse or recycle solid waste in order to reduce waste
volumes.

RESOURCES FOR COMPREHENSIVE
WASTE MANAGEMENT

F

or the implementation of our CWMP, we have the
following infrastructure:

• Ecological stations at plantations and mills.
• Ecological stations for the separation and collection
of solid urban waste.
• Containers for the collection of waste requiring
special management generated in workshops and in
mills production areas.
• Containers for the temporary storage of hazardous
waste in mills and plantations.
• Hazardous waste storage facilities in mills and
plantations.
• Biological beds in our plantations to implement the
technique of triple washing of empty agrochemical
containers.

Ecological stations in plantations and
extraction plants

www.oleopalma.com.mx
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ENVIRONMENTAL MONITORING

O

leopalma’s environmental monitoring is aimed
at measuring the presence and concentration of
environmental pollutants, as well as the status of
natural resource conservation.

This monitoring is a very helpful part of environmental
protection, since it provides us with reliable information on
the specific status of each area.

MILLS
CATEGORY

MONITORED PARAMETERS

TOTAL NUMBER OF SAMPLES
ANALYZED BY OLEOPALMA PER
YEAR

WATER

Physiochemical pollutants (BOD, solids,
temperature, etc.) and heavy metals
(lead, cadmium, mercury.)

16

COD degraded in lagoons

16

Particles in chimneys

5

Perimeter particles

3

Perimeter noise

4

Lagoon sludge

4

AIR

WASTE

TOTAL

48

PLANTATIONS
CATEGORY

MONITORED PARAMETERS

TOTAL NUMBER OF SAMPLES
COLLECTED PER YEAR BY OLEOPALMA

WATER

Physiochemical pollutants (BOD, solids,
temperature, etc.) and heavy metals (lead,
cadmium, mercury.)

10

TOTAL

44

10
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ENVIRONMENTAL
IMPROVEMENT PROJECTS
IN MILLS:

I

n 2018 we installed semi-dynamic clarification machines
(tricanters) at the Jalapa and Palenque mills . The
installation of these machines enables oil to be clarified
in a semi-dynamic way in three phases (water, sludge
and oil) and thus generate the following environmental
benefits:
• Complete oil recovery to prevent traces of oil from
reaching the lagoon system.
• By reducing suspended solids, the organic load in
the fluid sent to oxidation lagoons is reduced.
• Recovered sludge has very useful livestock
applications.
• Water consumption during the clarification process
is drastically reduced (no dilution water is required
in the sludge or in the pre-clarification process).
Using less water during this process and decreasing
the organic load in suspension improves the quality
of the water that we discharge.

Tricanter installed at the Palenque plant

Tricanter installed at the Jalapa plant

www.oleopalma.com.mx

45

IN PLANTATIONS:
• Purchase of 18 biodigesters for the treatment of sanitary
wastewater.
The effluent treatment system by means of biodigesters
offers a comprehensive solution for the purification of
domestic wastewater.

Investment of

213,004 MXN

• Building of five biological beds
Biological beds are effective structures for microbiologically
accumulating, retaining and degrading surplus agrochemical
mixtures.

Investment of

40,900 MXN
Installation of biodigesters at plantations.
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ABISOFT FRUIT
PURCHASING MODULE

O

leopalma’s ERP is a resource planning system that
helps us control several of the company’s areas and
processes. One of these processes is module 2_fruit
purchasing, which helps us to:
• Have traceability of our supply base, i.e. to maintain
a record of all fruit purchases and to document their
origin.
• Record and control the entry of fruit to be processed
at the mills.
• Make payments to palm growers, and control all
fruit-related payments and invoicing.
This module has marked its first successful year of
implementation at the Palenque and Jalapa plants,
where 100% of the fruit purchase was recorded directly
by the Oleopalma ERP. And as of March 2018 it has been
successfully operational at the Mapastepec plant.
In 2018 we achieved the following traceability figures at
the 3 plants:
• Jalapa plant: 57.23%
• Palenque plant: 47.40%
• Mapastepec plant: 10.29%
The purpose of fruit traceability is to have an accurate
record of both our certified products (from RSPO certified
plantations) and our conventional products (from noncertified plantations).
This differentiation helps us to identify and define a
traceability model for the RSPO Supply Chain certification
required for the sale of certified palm oil products. In the
specific case of mills run by Oleopalma, this is known as the
mass balance model (i.e., mixing certified and conventional
products is valid when the input and output of differentiated
certified and conventional product is controlled).
Module 2_Fruit Buying also helps us report to RSPO and
know the total amount of oil the company may sell (based
on the amount of certified fruit the plant receives).

www.oleopalma.com.mx
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UN SUSTAINABLE
DEVELOPMENT OBJECTIVES

T

hrough the objectives of sustainable development proposed by the UN (United Nations), Oleopalma helps to make
the world a better and more sustainable place.

How can we, from our company, contribute to meeting these
objectives?
UN
OBJECTIVE
UN
OBJECTIVE
END OF

We generate direct employment in our areas of direct and indirect inﬂuence. We have a presence in

8

4 Mexican states: Jalisco, Chiapas, Tabasco and Campeche. These are among the states with the
We generate
opportunities that contribute to the long-term economic development of
highest
poverty employment
rates in the nation.

1

POVERTY

DECENT WORK
AND ECONOMIC
GROWTH

HUNGER
2 ZERO
12

RESPONSIBLE
PRODUCTION AND
CONSUMPTION

3

HEALTH AND
WELL-BEING

13

CLIMATE
ACTION

EDUCATION
415QUALITY

LIFE OF
TERRESTRIAL
ECOSYSTEMS

EQUALITY
517GENDER

OLEOPALMA ACTIONS
OLEOPALMA ACTIONS

the direct and indirect areas of inﬂuence in which the organization operates. Furthermore, our strict

compliance
with prevailing
decent workofforvegetable
our employees.
Through
the growing
of palm labor
oil weregulations
contributeensures
to the production
oils and fats that
foster food security at the national level. In addition, the implementation of best agricultural
We arethat
in the
process
of production
obtaining various
for itthe
sustainable
production
oflevel
palmof
oil,
practices
increase
the
oil percertiﬁcations
unit area make
possible
to meet
a greater
including the following: RSPO (Roundtable on Sustainable Palm Oil), Clean Industry, Socially
demand without expanding our agricultural boundaries.
Responsible Enterprise.
In fulﬁlling the requirements for such certiﬁcations, we implement activities that put us on the path
Through
our Code
of Ethics,palm
Social
and Human
Resource Policy, we promote respect for human
to meeting
sustainable
oilPolicy
production
criteria.
rights and strive to create spaces of health, harmony and coexistence. Through our Occupational
Health and Safety division, we conduct medical checkups on our employees in order to prevent
We areWe
implementing
actionsfairs
designed
quantify thesports
production
of greenhouse
gases
illnesses.
also hold health
for ourtoemployees,
tournaments
through
ourthroughout
Oleocopa
the organization,
after
we will
measures
to combat lifestyle.
climate change.
initiative
and contests
andwhich
campaigns
toimplement
prevent obesity
and sedentary

We We
promote
the personal
andforprofessional
growth
of our employees
by means
of trainings
and
have areas
designated
the conservation
of existing
fora and fauna
biodiversity.
In addition,
we
continuously
monitor
and
control
the
wildlife
species
in
these
areas.
Through
such
initiatives,
partnerships with the INEA (National Institute for Adult Education). Every year students come out of
we contribute to the conservation of natural resources in the areas in which we operate.
these training programs better prepared to optimize their quality of life.

PARTNERSHIPS FOR
Our implementation
of sustainable
production
practices
through
compliance
with
THE ACHIEVEMENT Through
the implementation
of our Socialpalm
Policyoil
as well
as speciﬁc
procedures,
we promote
gender
OF OBJECTIVES

6

CLEAN WATER
AND SANITATION

international
production
standards contributes to the strengthening of sustainable development.
equality
throughout
our organization.

The implementation of best production practices in our mills made possible by continuous
improvement processes helps reduce the volumes of water consumed during oil production.

*UN objectives are not shown when there are no actions to report in the respective sections.
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UN
OBJECTIVE

8

DECENT WORK

AND ECONOMIC
UN
GROWTH
OBJECTIVE

8
12
12
13

DECENT WORK
ANDRESPONSIBLE
ECONOMIC
GROWTH
PRODUCTION AND
CONSUMPTION

RESPONSIBLE
PRODUCTION AND
CONSUMPTION

CLIMATE
ACTION

CLIMATE
13
15 ACTION

LIFE OF
TERRESTRIAL
ECOSYSTEMS

1517

LIFE OF
TERRESTRIAL
PARTNERSHIPS FOR
ECOSYSTEMS
THE ACHIEVEMENT
OF OBJECTIVES

17

PARTNERSHIPS FOR
THE ACHIEVEMENT
OF OBJECTIVES

OLEOPALMA ACTIONS
We generate employment opportunities that contribute to the long-term economic development of

OLEOPALMA ACTIONS

the direct and indirect areas of inﬂuence in which the organization operates. Furthermore, our strict
compliance with prevailing labor regulations ensures decent work for our employees.
WeWe
generate
employment
that contribute
to the
economic
development
ofoil,
are in the
process ofopportunities
obtaining various
certiﬁcations
for long-term
the sustainable
production
of palm
including
the
following:
RSPO
(Roundtable
on
Sustainable
Palm
Oil),
Clean
Industry,
Socially
the direct and indirect areas of inﬂuence in which the organization operates. Furthermore, our strict
Responsible Enterprise.
compliance with prevailing labor regulations ensures decent work for our employees.
In fulﬁlling the requirements for such certiﬁcations, we implement activities that put us on the path
to meeting sustainable palm oil production criteria.
We are in the process of obtaining various certiﬁcations for the sustainable production of palm oil,
including the following: RSPO (Roundtable on Sustainable Palm Oil), Clean Industry, Socially
Responsible
Enterprise. actions designed to quantify the production of greenhouse gases throughout
We are implementing
In fulﬁlling the requirements for such certiﬁcations, we implement activities that put us on the path
the organization,
after
which
will implement
to meeting
sustainable
palm
oil we
production
criteria.measures to combat climate change.
We are implementing actions designed to quantify the production of greenhouse gases throughout
We have areas designated for the conservation of existing fora and fauna biodiversity. In addition,
thewe
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after
whichand
we will
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measures
to in
combat
change.such initiatives,
continuously
monitor
control
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species
these climate
areas. Through
we contribute to the conservation of natural resources in the areas in which we operate.
We have areas designated for the conservation of existing fora and fauna biodiversity. In addition,
we Our
continuously
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andsustainable
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areas. Through
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implementation
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production
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which
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standards contributes to the strengthening of sustainable development.

Our implementation of sustainable palm oil production practices through compliance with
international production standards contributes to the strengthening of sustainable development.

*UN objectives are not shown when there are no actions to report in the respective sections.

*UN objectives are not shown when there are no actions to report in the respective sections.
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